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In this session
we'll cover:

l. Cognitive Load

2. Consent
3. Onboarding



| Cognitive load

Too much choice
Too much thought required
Too little clarity



The average app loses 71% of its users just
one day after a download

(the top apps do much better with the top 10 only losing 25%)

Source: Kendrick Wang, Apptimise, April 2016
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Cognitive Load take away 1 ¢

Making people think or having
to remember, requires the most
of the mental resources.



Cognitive Load take away 2 ¢

Communicate your value
proposition to your users
In one sentence.



Cognitive Load take away 3

To reduce cognitive load keep
it simple, short and human
centred. Tell them what they

need to know at the right time.
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2 Consent

Permission for something
to happen or agreement
to do something.



‘Whenever asking for information from a
user, | filter every decision through the lens
of ‘can this credibly be represented as being
to the user’s’ benefit in providing this?’
Samuel Hulick



By registering you agree to our Terms of
Use and Privacy Policy.
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o wow © LR -0 -

X Syt

By registering, you agree to our By registering, you agree to our
Terms of Service & Privacy Policy. Terms of Service & Privacy Policy.




®ee00 Yoti &

100%

YQTI

Our Promise

1. Your personal data belongs to you.

2. Only you decide who sees your info,
and exactly what they see.

3. We cant see your personal data,
so as well as keeping your data
safe we cannot track your activity
or share your details with anyone
without your permission.

Read how we handle your data.

Terms and Conditions
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IMPORTANT

Please read the following terms before using your iOS
device. By using your iOS device, you are agreeing to be
bound by the iOS Terms and Conditions. If you choose to
use Game Center, you are agreeing to be bound by the
Game Center Terms and Conditions.

A. i0S Terms and Conditions
B. Game Center Terms and Conditions

C. Privacy Policy

PLEASE READ THIS SOFTWARE LICENSE AGREEMENT
("LICENSE") CAREFULLY BEFORE USING YOUR iOS
DEVICE OR DOWNLOADING THE SOFTWARE UPDATE
ACCOMPANYING THIS LICENSE. BY USING YOUR iOS
DEVICE OR DOWNLOADING A SOFTWARE UPDATE, AS
APPLICABLE, YOU ARE AGREEING TO BE BOUND BY
THE TERMS OF THIS LICENSE. IF YOU DO NOT AGREE
TO THE TERMS OF THIS LICENSE, DO NOT USE THE
iOS DEVICE OR DOWNLOAD THE SOFTWARE UPDATE.
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Consent take away |

Always provide a clear reason
why you're asking for consent

and how it will benefit the user
In their journey with you.



Consent take away 2

Always ask for permission
and provide users with a copy
of the transaction between
you and them.



Consent take away 3 ’

Transparency is key when asking
for consent. Remove ambigquity,
be honest and upfront (if you
have nothing to hide).



3 Onboarding

The process of setting up
first-time users to be
successful with your product.




‘Every time you make a decision, it’s like
doing another rep in the gym. And similar
to how your muscles get tired at the end of
a workout, the strength of your willpower
fades as you make more decisions.’

James Clear
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What's Your Birthday?

What's Your Gender? What's Your Name?

Your birthday can be hidden from your friends.
Providing your gender creates the best Facebook

_ Using your real name makes it easier for friends to Learn More.
experience for you.

recognize you.




"AppName” Would Like to
Send You Notifications

Notifications may include alerts,
sounds and icon badges. These can be
configured in Settings.

Don’t Allow OK




Onboarding take away |

Onboarding doesn't necessarily
end once users create an
account, reach the ‘homescreen
or even take their first action.
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Onboarding take away 2

Onboarding is a continuous
journey of successful actions
that puts the person first in
order for them to succeed.



Onboarding take away 3

Show users the value of your

product through them using it.

Don't default to telling them
how to use It.
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Task

l. Define your value proposition or PWS
In once sentence.

2. Define how and at what point you'll
collect consent and give users not only
proof of this but also a way to retract at
any point.

3. Determine what key piece of information
you need to get a user started.



Design for people
first and empower
them with their data.

Thank you
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